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INSPIRED BY QUALITY

Going with Ghurka

Tha loyalty of leathar.

Mariey Hodgson, founder of Ghurks, had
always sspered to graeify che “quser comfi-
dence and sdventarows spiric™ of hes clicmes.
The name is derived from the Gurkhs, che
sobdsers of the Himalsyss. Known for chesr
birgvery, loysiey, and indifference =0 sil dif-
ficulty, Gurkha soldicrs sre repaeed for 2
feariess mikesry prowess. Hodgeson's Ghurka
sory began in sa early-1970s London sec-
300, when s sot of leather aneiguesies came up
om the roseer: 2 series of campaign gear made
for Gurkha regimental officers seatiomed @
India during the early 1900s. Inspered by
the rugged degance of the leacher, Hodgsom
retarned to the United Stsees wich 2 pigued
interese in the lessher crafe and cressed che
firss Ghurka dag, 3 knapsack for his som.
Ghurka was officially founded in
Connecsicut in 1975, sad Hodgeoa Ras since
parsed wayswish the company. Todsy, Ghurks
headquareers are sssssoned in New York,
and the company comeinues in the spiris of
mikag the finese goods by hand, ss was the
wiy chae Guarkhs regimental gear in the 15
and 20eh ceneuries wis conssruceed. “Ghurks
tags are built for purpase. They are designed
t0 be put shrough heir paces. Ouwr collecrors
tend tO prize our bags the older they get. The
moee they ook like ehey Rave travelled sround
the world 10 times, the more value they
assume,” says Pam Brissow, execasive vice-
presiden: of markesing sad brand nrssegy.

Brinow 2ils of 2 package she received lsse
year from 3 clieme who had boughe 3 Ghurks
walles 35 years ago- “He had recsved e 55 9
gift from his wife when they were masried.
Over che course of its kfe be had dropped it
into the ocean—and resrieved it Left it om
planes—and it had been returned wo him. He
had raised 3 Exmady sad put children through
college wish the cradic cards st hedd. Now, with
the wsllet threadare sad indelibly imprinted
with the markings from those cards, his wife
inened on buying ham 2 new Ghurka walles,
When he recesved i, he ed not Rgwe the hean
t0 throw his old one awsy. So he sent i lack
home—t0 us—to keep 25 9 reminder of whae
Our producs come tO mesn =0 our collectors.™

With 3 womeas collectson, 2 furmiture
range, two New York bossiques, 3 baxng
San Francisco owpos:, sad 4n @eernaionsd
expansion, the nex: yesr looks fruisful in
the Ghurks realms. In cedebration of the
brands 40th snniversary this yesr, 1 csp-
sale collection Bas been creseed in collabors-
twom with the Garkha Welfare Truse, and 3
Gharka shop has opened s« landmark ressiler
Fortsem & Masom in Loadoa. Ghurks has
st S sighes On cxpanding om 1 glotal mar-
ket, wih Japan already s seroaghold.

“As the world moves gway from overs ssaus
symbols and 3 culwure of Congicuoes consamp-
ton, Ghurks cakes you righe back 0 the dassc
erg of luxury, ™ says Briseow. Daniel Scheffler
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